Received 08/07/2003 06:24AM in 00:50 on line [401 for OSECFILINGS * Pg 1/1
Aug B7 2083 B6:29:15 Via Fax -> FLC/USEC 2824188187 1 T0 Dear Ms. Marle Page BA1 Of 681

August 06, 2003
Dear Me. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for HAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected deciszion to remove the
established buziness relationship exception from the unsoclicited fax advertisements
rules severely interferes with my day-to-day business aa a real estate professional.
Furthermore. the rules hinder the types of communication that my natlonal, state and
lsocal REALTOR® associatione routinely send via faosimile, including infermation on
conventions or continuing education claszses, which is a benefit that I expect as a
duee paying member.

HAR in its Request for Emergency Stay of Faceimile Advertizewent Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operationz of over 3.5 million professionals in the real estate lndustry. I echo
HAR = position and emphasize that it will be extremely diffiocult te obtain the
required written consent to send faxes to my customers, vendors and real estate
oolleagques in the timeframe =zet by the FCC. It will alsc be difficult for my local
board, state association, and national aesocojation to seek and cobtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other eventz. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable teo think that an association can
geek and obtain coneent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homez in the salex pipeline. Communicating wia
facgimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can petentially delay the majority of these
traneactions. To secure the appropriate written consent will significantly impaot
homebuyers and hcme sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It iz in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dueg billing cycle. This iz the mest
effective method for providing express written consent to HAR and my state and leeal
REALTOR?® assoclations. The stay iz al=o esz=zential in order to institute the required
compliance proceduree for fax commnicatione with my cliente and other busineeees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Daniel J. Collins

384 Washington Bt
Brighton, MA 02135-2725
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August 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-27%8

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced decket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertisements
rules severely interferea with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national. state and
lecoal REALTOR® associations routinely send via faceimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million prefessionals in the real estate industry. I echo
HAR s pesition and emphasize that it will be extremely difficult to obtain the
required written conszent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and naticnal association to seek and obtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promoticons and other events. As a REALTOR® member, I rely on this timely and
effective means of comrunication. It is unreasonable to think that an assoclation can
geek and obtain consent from almost 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homeg in the sales pipeline. Communicating wvia
facsimiles is instrumental to ensuring a timely and succesaful transaction. Aan
effective date of August 25. 2003. can potentially delay the majority of these
traneactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time teo adapt to this new requirement: buszinezses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated inte the annual dues billing cycle. This iz the most
effective method for providing express written consent te MAR and my state and local
REALTOR® asscclations. The stay is also essential in order to institute the required
compliance prooceduree for fax communicationes with my cliente and other bueinesees to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and consideration in this matter.
Sincerely,
Judy Gelinasz

1011 H. Riley Hwy.
Shelbyville, TN 46176-8907
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August 06, 2003
Dear Mz. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing te convey my
wholehearted support for NAR s Request for Emergency Stay of Faoeimile Advertiszement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professiocnal.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® associatione routinely eend via faoeimile, inoluding information on
conventions or continuing education classes., which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facesimile Advertiszement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 milllcon professionalz in the real estate industry. I echo
HAR e peoeition and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alszo be diffioult for my local
board, etate assoociation, and national asscciation to eseek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promoticns and other events. As a REALTOR® member., I rely on this timely and
effective means of communication. It iz unreasonable to think that an asseciation can
seek and obtain consent from almeet 1 wmillion membere by August 25, 2003 .

Today. there are over 2 million U.5. homes in the sales pipeline. Communicating wvia
facsimiles is instrumental to ensuring a timely and successful transaction. an
effectlve date of August 25, 2003, can potentially delay the majority of these
transactione. To esecure the appropriate written ocneent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time tc adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year =so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent te NAR and my state and local
REALTOR® associaticon=. The stay is alsc essential in order to institute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure minimal disrupticon= in real estate transactions.

Thank you for your attention and consideraticn in thia matter.

Darlene Deleedernier, CRS
Coldwell Banker TEC Realtors
103 Beau Chene Blvd.
Mandeville, LA 70471

Sincerely,
Carcl Earnest

301 Hwy 190 N, Buite B6"
Covington, LA 70433
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Auqust 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR)., I am writing to convey my
wholehearted support for MAR s Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected deciszion to remove the
established business relaticnship exception from the unzolicited fax advertizements
rules severely interferes with my day-to-day businees as a real estate professional.
Furthermore, the rules hinder the types of communication that my national., state and
loocal REALTOR® aemooiatione routinely eend via faosimile, inoluding information on
conventions or continuing educatiocn classes, which is a benefit that I expect as a
dueg paying member.

NAR in its Request for Emergency Stay of Faczimile Advertisement Rules haz ocutlined
the detrimental impact that these rules will have on itz over 900,000 members and on
the operations of over 3.5 millicn professionals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my custocmers, vendors and real estate
colleaques in the timeframe set by the FCC. It will also be difficult for my local
board, state associatien, and national aescciation to meek and obtain written consent
from their reszpective memberszhip in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotiona and other events. As a RRALTOR® member, I rely on thia timely and
effective means of communication. It 1s unreasonable to think that an association can
seek and obtain coneent from almoet 1 million membere by August 25, 2003 .

Today. there are over 2 million U.S. homes in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of Rugust 25, 2003, can potentially delay the majority of these
transaotions. To seoure the appropriate written oonsent will eignificantly impact
homebuyers and home sellers ability tc move promptly in highly competitive housing
marketz. It will take time toc adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cyecle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to Institute the required
compliance prooceduree for fax communicatione with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attenticn and consideratien in this matter.
Sincerely,
Bonnie Greene

324 Magnolia Ave. Sp 43
Lemocre, CA
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August 06, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATTONAL ASSCOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Faoeimile Advertiszement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
establizhed buziness relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore, the rules hinder the types of commnication that my national. state and
looal REALTOR® asscoiatjons routinely send via faoeimile, inoluding infermation on
conventions or continuing education classzes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertiszement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 million profes=zicnals in the real estate industry. I echo
HAR e peosition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe zet by the FCC. It will alzo be difficult for my loeal
board, state agsocciation, and national aescciaticn to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promctions and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1= unreasonable to think that an association can
geek and obtain consent from almoet 1 million members by August 25, 2003 .

Today., there are over 2 million U.S5. homez in the sales pipeline. Communicating wvia
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To eecure the appropriate written consent will signifiecantly impaoct
homebuyers and home =ellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement;; buszineszgeg will have to
amend ourrent practices to gain this new conszent from consumers and vendors.

It is in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cyele. This is the most
effeetive method for providing exprese written consent to HAR and my state and local
REALTCOR® assoclations. The stay 1s also essential in order to institute the required
compliance procedures for fax communications with my oliente and other businesszes to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Elcuisze mokaskle

5150 Hidalgo #1002
Houston, TX 77056-6411
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Augqust 06, 2003
Dear Me. Marlene S. Dortech:
RE: CG Docket No. 02-278B

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted support for MAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablished business relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore. the rules hinder the types of communication that my naticnal. state and
loocal REALTOR® associations routinely send via faoeimile, inoluding infeormation on
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules ha= ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 million professionals in the real estate industry. I echo
NAR £ position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendor= and real estate
colleagques in the timeframe set by the FCC. It will also be difficult for my local
board, =tate aescoiation., and national aesocoiation to meek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax iwportant information about upceoming conferences,
promoticens and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreasonable to think that an association can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over Z million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactione. To seoure the appropriate written coensent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time tc adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year sc that the required written
congent form can be incorporated into the annual dues billing c¢ycle. This is the most
effective method for providing expreas written consent tc NAR and my state and local
REALTOR® assoclations. The stay is also essential in order teo institute the required
compliance proceduree for fax communications with my clients and other businegses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conasideration in this matter.
Sinoerely,
David Deverman

2640 De Hoop S5.W.
Grand Rapids., MI 49509-1820
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Augqust 06, 2003
Dear Ms,. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION CF REALTORS® (NAR). I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket.. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to—day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my naticnal. state and
local REALTORT associatione routinely send via faczimile, including information on
conventions or continuing education claszes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on ita over 900,000 members and cn
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will alsoc be difficult for my local
board, state asscociation, and national agsociation to seek and obtain written conszent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax jmportant information about upcoming conferences,
promotiona and other events. Aa a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an azsociation can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating wvia
facaimiles iz instrumental to ensuring a timely and successaful transaction. An
effective date of August 25. 2003, can potentially delay the majority of these
transaotione. To eecure the appropriate written coneent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to this new requirement: busineszzes will have to
amend current practices to gain this new consent from censumers and vendors.

It ie in thie regard that T urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent tc NAR and my state and local
REALTOR® associations. The stay is also eszential in crder to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transacticns.

I resent the fact that new legislation keeps getting proposed and passed that only
requires more paperwork and makes everyday life more ccomplicated when what I think we
really need iz legielators who listen to the general public and remember that they are
there to represent others (everyday, down to earth, middle and lower-class citizens as
well as the upper class) not just themselves. I am tired of being taxed by the
federal, atate and local government ac the rich can get richer. I know taxes are
necesgary but wish tax dollars were spent more prudently with accountability.

Thank you for your attention and consideration in this matter.
Sincerely,
Brenda Bobb

1117 E Tipton St
Seymour, IN 47274-3529%9



Received 08/07/2003 06:28AM in 00:50 on line [391 for OSECFILINGS * Pg 1/1
fBug B7 ZBB3 A6:34:81 Via Fax -> FCC/0SEC 2824188187 1 TD Dear Ms. Marle Page HB1 Df 881

August 06, 2003
Dear Me. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member cof the NATIONAL ASSOCIATION OF REALTORS® (NAR)., I am writing to convey my
wholehearted support for NAR e& Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
establisghed busineszsz relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profeasional.
Furthermore. the rules hinder the types of communication that my natiocnal, state and
lecal REALTOR® assooiatione routinely send via faceimile, inoluding information cn
conventions or continuing education classes, which is= a benefit that I expect as a
duee paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and cn
the operations of over 3.5 million profeszsionals in the real estate industry. I echo
NAR 2 position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers., wvendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
beard. state assooiation, and national aescciation te seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important informaticn about upcoming conferences,
premotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an associlation can
geek and obtain consent from almost 1 millicn members by August 25, 2003 .

Today, there are over 2 million U.S. homez in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To eecure the appropriate written coneent will eignificantly impaoct
homebuyers and home s=ellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement; busineszzes will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year =o that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective methed for providing express written consent to NAR and my state and local
REALTOR® associaticns. The stay iz alszo eszential in order to institute the required
compliance procedures for fax communications with my oliente and other businegses to
ensure minimal disruptions in real estate transactions.

Thank ycu for yocur attention and consideration in this matter.
Sinoerely,
Chris Abingtcn

1725 5. Boston Ave.
Russellville, AR 72801-7227
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August 06, 2003
Dear Ms. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member ¢of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faoesimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
establighed busineszs relationship exception from the unselicited fax advertizements
rules severely interferes with my day-to-day buainess as a real eatate profeaamional.
Furthermore., the rules hinder the types of communication that my national, state and
local REALTOR?® agsocoiatione routinely send via faceimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertiszement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR s poeition and emphasize that it will be extremely difficult to cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, etate assooiation, and naticnal aeeociation to seek and chtain written oonsent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability teo fax important informaticn about upcoming conferences.
promoticns and other events. As a REALTOR® member, I rely on this timely and
effective means of communicaticn. It is unreascnable to think that an association can
seek and obtain oconeent from almoet 1 million members by Auqust 25, 2003 .

Today, there are over 2 million U.S. homes in the gales pipeline. Communicating wvia
facgimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentlally delay the majerity of these
traneactione. To eecure the appropriate written consent will eignificantly impact
homebuyers and howe sellers ability to move promptly in highly competitiwve housing
marketg. It will take time to adapt to this new requirement; businesszes will have to
amend current practices to gain this new consent from cocnsumers and vendors.

It ies in thie regard that I urge the FCC to etay the effective date of the
unanticipated and unprecedented fax rules for one year =o that the required written
congent form can be incorporated into the annual duez billing cycle. Thix iz the most
effective method for providing expreas written consent to NAR and my state and lccal
REALTOR® associations. The stay iz also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Thig bill is of great concern to me and should not be adopted as written.

Sincerely,

Whisgtler Burch
RE/MAX Greater Metro
22 West Rd Suite 100
Toweon, MD 21204

Sincerely,
Don Gray

10900 Hefner Pointe Dr., Suite 400
Oklahoma City., OK
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August 06, 2003
Dear Me. Marlene S. Dortoh:

RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faosimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablished business relatiocnship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, =ztate and
local REALTOR® ageoociations routinely send via faceimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Faczimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 milllon profezszionals in the real estate industry. I echo
NAR g position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my loecal
board, state association, and national asscoiation to seek and obtain written consent
from their respective membership in lessz than thirty days, in order to prevent an
interruption in their ability to fax impertant information abocut upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an asszociation can
seek and obtain consent frem almost 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homeg in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. Aan
effective date of Auqust 25, 2003, can potentlally delay the majority of these
transactione. To secure the appropriate written ooneent will mignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; busineszes will have to
amend current practices to gain thiz new consent from consumers and vendors.

It is in thie regard that I urge the FCC to etay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written

. congent form can be incorporated intoc the annual dues billing ecyele. This iz the most
effective method for providing express written comsent to NAR and my state and local
REALTOR® associaticns. The stay 1= also essgential in order te Institute the required
compliance procedures for fax ocommunicatione with my cliente and other businerses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Brenda D. Johnson

29 NE 55th
Rewport, OR 97365-12535
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August 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertizement
Rules in the above referenced decket. The FCC = unexpected decision to remove the
established business relationship exception from the unscolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national., state and
local REALTOR® associations routinely send via facsimile, including information on
conventions or continuing education claszes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facesimile Advertisement Rules has outlined
the detrimental impact that these rules will have on it= over 900,000 members and on
the cperations of over 3.5 million professicnals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely difficult to obtain the
required written consent tc send faxes to my customers, wvendors and real estate
colleagues in the timeframe set by the FCC. It will alsoc be difficult for my local
board, state associaticn, and natienal aszociation to seek and obtain written consent
from their respective membership in le=s than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent frem almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S5. homes in the =ales pipeline. Communicating via
faceimiles ji= instrumental to ensuring a timely and succes=ful transacticn. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home =ellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices te gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
coneent form can be incorporated intc the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to imstitute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attenticn and consideraticn in this matter.
Sincerely.
Holly Dahlen

18601 Covington Rd.
Minnetonka, MN 55345-6019
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August 06, 2003
Dear Me. Marlene 5. Dortch:

RE: CG Docket No. 02-278

As member of the NATTOHAL ASSOCIATION OF REALTCRE® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablished business relationship exception from the ungolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate prcfessional.
Furthermore. the rules hinder the types of communication that my national. state and
looal REALTOR® asscciatione routinely send via faosimile, inoluding information on
conventions or continuing education classes. which is a benefit that I expect as a
dues paying member.

NAR in its Reque=t for Emergency Stay of Facsimile Advertisement Rules ha= outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 millicon professionals in the real estate industry. I echo
NAR & position and emphasize that it will be extremely difficult to cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my loeal
board, state asscoiation, and natienal asecoiation to seek and cobtain written oonsent
from their respective membership in lesz than thirty days, in order tc prevent an
interruption in their ability to fax important information abcut upcoming conferences.
promotiona and other events. As a REALTOR® member, I rely on this timely and
effective means of commnication. It is unreasonable to think that an assoclation can
gseek and obtain consent from almeoet 1 million members by Augqust 25, 2003 .

Today. there are over Z million U.S. homeg in the szales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majcrity of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time teo adapt to this new requirement: buszinesses will have to
amend current practices to gain this new conszent from consumers and vendors.

It ie in thie regard that I urge the FCC toc stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated intc the annual dues billing cycle. This is the most
effective method for providing express written consent to HAR and my state and lecal
REALTOR® associations. The stay 1s also essential in order to institute the required
compliance procedures for fax ccmmunications with my oliente and other businesees to
ensure minimal disruptions in real estate transactions.

Thank ycu for your attention and conaideration in this matter.
Sincerely,
Donna Sanfilippo

6334 University Avenue
San Diego, CA 921135-3813
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August 06, 2003
Dear Mes. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for HAR s Requeest for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established buziness relationship exception from the unszolicited fax advertiszements
rules severely interferes with my day-to-day business as a real esatate professional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® assccoiatione routinely sgend via faosimile, ineluding information on
conventions or centinuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in itz Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that thease rules will have on ita over 900,000 members and on
the operaticns of over 3.3 milllen profeszionals in the real estate industry. I eche
HAR & peeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxe= to my customers, vendor= and real esztate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, etate association, and national aeecolation to seek and obtain written consent
from their respective membership in lesz than thirty days., in order to prevent an
interruption in their 3bility to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain coneent from almest 1 million members by August 25. 2003 .

Today., there are over 2 million U.S5. homes in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. Aan
effective date of RAugust 25, 2003, can potentially delay the majority of these
traneaotiong. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year s=o that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® asscclaticns. The stay is alszo essential in order to institute the required
compliance proceduree for fax ocommunicatione with my clients and other bueineeses to
ensure minimal disruptions in real estate transzactions.

Thank you for your attention and conaideration in this matter.
Sincerely,
Buddy Arnold

803 Enderby Dr.
Alexandria, VA 22302-2225
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August 06, 2003
Dear Mz. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing te convey my
wholehearted support for NAR s Request for Emergency Stay of Faoceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day businesa as a real estate professional.
Furthermore. the rules hinder the types of communication that my natlonal., state and
local REALTOR® agsociations routinely send via facsgimile, inoluding information on
cenventions or continuing education clazses., which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facszimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professlonals in the real estate industry. I echo
NAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe zet by the FCC. It will also be difficult for my loecal
board, state asgooiation, and national asecoiation to seek and obtain written consent
from their respective membership in lese than thirty days, in order to prevent an
interruption in their ability to fax impertant information about upcoming conferences.
promotions and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an associlation ean
geek and obtain consent from almoet 1 millien members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is inatrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transaotione, To seoure the appropriate written conesent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices te gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing oycle. This is the most
effective method for previding express written consent to MAR and my state and local
REALTOR® assoclations. The stay i= alzo essentlal in order to lnstitute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attenticn and consideratien in this matter.
Sincerely,
Jim Parrxr

2301 Ridgmar Plaza #19
Ft. Worth, TX 76116
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August 06, 2003
Dear Me. Marlene S. Dortch:

RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted support for NAR = Request for Emergenay Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businezs relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of commnication that my naticnal., state and
local REALTOR® agsociatione rcutinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a3 benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profezsicnals in the real estate indusztry. I echo
HAR s poeition and emphasize that it will be extremely diffiocult te obtain the
required written consent to send faxes to my customers, vendors and real estate
¢olleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association., and naticnal aseociation to =zeek and obtain written consent
from their respective membership in less than thirty days., in order teo prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. 2As a REALTOR® member, I rely con this timely and
effective meanz of communication. It 1= unrea=conable to think that an as=ociation can
geek and obtain consent from alwmcst 1 mwillion members by August 25, 2003 .

Tecday., there are over 2 million U.5. homes in the gales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 235. 2003, can potentlally delay the majority of these
transaotions. To seocure the appropriate written consent will gignifiocantly impaot
homebuyers and home sellers= ability to move promptly in highly competitive housing
markets. It will take time toc adapt to thiz new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC tc stay the effecgtive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dueg billing cycle. This ig the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is alsc esszential in order tc imstitute the required
compliance proceduree for fax communications with my cliente and other busineese=z to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
John Stokes

2547 Greenwood Drive
Bremerton, WA 98310-3233
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August 06, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket No. 02-278

aAs member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for MAR = Request for Emergenoy Stay of Faoeimile Advertisement
Rules in the above referenced docket.. The FCC s unexpected decision to remcve the
established busziness relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national. state and
looal REALTOR® asecciations routinely send via faoceimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in itz Requesxt for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
HAR e position and emphagize that it will be extremely diffioult to obtain the
required written conszent to send faxe=z to my customers, vendors and real estate
colleaguez in the timeframe set by the FCC. It will also be difficult for my local
board, state aggcciation., and national association to seek and obtain written oconeent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclation can
geek and obtain consent from alwoet 1 million members by RAugust 25, 2003 .

Today. there are over 2 million U.S5. homeg in the zales pipeline. C{ommunicating wvia
facsimiles i=s instrumental to ensuring a timely and succeasful transaction. an
effective date of August 25, 2003. can potentially delay the majerity of these
transactions. To geocure the appropriate written oconsent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businezsez will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the reguired written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent tc NAR and my state and local
REALTOR® asszociation=. The stay i= alsc essential in order to institute the required
complianoe procedures for fax communicatione with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Diane Rizzo

1455 Choctaw Trail
Chattanooga, TN 37403-7355 .
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Auqust 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASS0CIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® associatione routinely send via facsimile, inoluding information on
conventions or continuing education classzes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 mlllion professionals in the real estate industry. I echo
NAR e pesition and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assocciation, and national asscociation to seek and obtain written consent
from their respective membership in less than thirty day=s, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
premotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communicaticn. It i unreascnable to think that an association can
geek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. C{Communicating wia
facsimiles is instrumental tc ensuring a timely and successful transaction. 2an
effectlve date of August 23, 2003, can potentlally delay the majority of these
transactione. To secure the appropriate written conszent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices tc gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC tc stay the effective date of the
unanticipated and unprecedented fax rules for one year sco that the required written
consent form can be incorporated into the annual dues billing cyele. Thisz is the most
effeactive method for providing expreas written consent to NAR and my state and local
REALTOR® assoclations. The stay is also eszszential in order to institute the required
compliance procedures for fax communications with my oliente and other busineesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideraticn in this matter. I hope you will listen
to Our needs

Sincerely,

Jan Morris

18 Field Road
Medway, MA 02053-2024
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Augqust 06, 2003
Dear Me. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relaticnship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® asscoiations routinely send via faceimile, inoluding information on
conventions or continuing education claszses, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules ha= outlined
the detrimental impact that these rules will have on its over 900,000 membera and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR s position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real astate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state assoociation, and national association to seek and obtain written coneent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain congent from almost 1 millicon members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles iz instrumental to ensuring a timely and succesaful transaction. Aan
effective date of August 25, 2003, can pctentlally delay the majority of these
traneactione. To secure the appropriate written consent will significantly impact
homebuyers and home zellers ability to move promptly in highly competitive housing
markets. It will take time te adapt to this new requirement: buszinesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cyele. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® aszociationz. The stay 1= also essential in order to institute the required
compliance proceduree for fax ocommunications with my oliente and other businessee to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinoerely.
CATHY SEIDEL

9009 READING AVE.
LCS ANGELES, CA  90045-4621
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August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR)., I am writing to convey my
wholehearted support for NAR & Requeet for Emergenoy Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decisgion to remove the
established business relationghip exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore. the ruleg hinder the typez of communiecation that my national. state and
looal REALTOR® asscciations routinely send via faoegimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in itz Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that thezae rules will have on its over 900,000 members and on
the operations of cover 3.5 milllion professionals in the real estate industry. I echo
HAR B position and emphasize that it will ke extremely difficult to obtain the
required written consent to =end faxex to my customers, vendors and real estate
colleagques in the timeframe set by the FCC. It will also be difficult for my local
board, state asecciation, and natiocnal aescciation to seek and obtain written coneent
from their respective membership in less than thirty dayes, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreasonable to think that an association can
gseek and obtain coneent from almost 1 million members by Auqust 25, 2003 .

Today. there are over 2z million U.S. homeg in the zaleg pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and auccesaful transaction. An
effective date of August 23, 2003, can potentially delay the majority of these
transgactions. To secure the appropriate written oconsent will significantly impact
homebuyers and home zellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.
It iz in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing ocycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance proceduree for fax communications with my elients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for yocur attention and consideration in this matter.
Sincerely,
LeFrancis Arnold

3312 West 80th Street
Inglewood, CA 93540
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Auqust oe, 2003
Dear Ms. Marlene S. Dortch:
RE: €G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR e Requeet for Emergenoy Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decizion to remove the
established buziness relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rulez hinder the types of communication that my national, state and
local REALTOR® asscociatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facgimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over %00,000 members and on
the operaticng of cover 3.5 million prcfessionals in the real estate Industry. I echo
HAR & position and emphagize that it will be extremely difficult to cobtain the
required written ccnsent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, estate asscciation, and naticnal assoociation to seek and obtain written sonsent
from their respective membership in less than thirty days, in crder tc prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. Aas a REALTOR® member, I rely on thia timely and
effective means of communication. It iz unreascnable to think that an assoclation can
seek and obtain consent from almost 1 million members by Auguet 25, 2003 .

Today. there are over 2 million U.S. homeg in the =ales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transaction=. Tc secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new cconsent from consumers and vendors.

It ie= in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rulez for one year s=o that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent te HAR and my state and local
REALTOR® associations. The stay is alsc essential in order to institute the required
compliance proceduree for fax communications with my clients and other businesses to
ensure minimal disrupticns in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely,

Vickie Bush

Broker Associate

401 High St.

Mt. Holly., NJ 08060-1426
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August 06, 2003
Dear Me. Marlene S. Dortoh:

RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted suppert for MAR & Request for Emergenoy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profeasional.
Furthermore. the rules hinder the types of communication that my national, state and
looal REALTOR® asscoiations routinely send via faosimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Btay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over %00,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendor=s and real estate
colleagues in the timeframe zet by the FCC. It will also be difficult for my local
board, =tate asscciation, and national aesocciation to =seek and obtain written consent
from their respective membership in less than thirty days., in order tc prevent an
interruptiocon in their ability teo fax important information about upcoming conferences.
promoticns and other eventz. As a REALTOR® member, I rely on this timely and
effective means of communication. It i=s unreasonable to think that an association can
geeek and obtain consent from almeost 1 million membere by Augqust 25, 2003 .

Today. there are over 2 million U.S. homeg in the sales pipeline. Communicating via
facsimiles is inatrumental to ensuring a timely and succesaful transaction. BAn
effective date of Auguet 25, 2003, can potentially delay the majcrity of these
traneactione. To eecure the appropriate written oconeent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain thias new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dueg billing cyele. Thiz is the most
effective method for providing express written consent to NAR and my state and local
REALTOR?® associations. The stay is also essential in order te institute the required
compliance proceduree for fax communications with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank ycu for your attention and ceonsideration in this matter.
Sincerely,
BEVERLY D. DAIL

34462 N. Boottsdale Road-#B-4
SCOTTSDALE, AZ 85262-1268
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August 06, 2003
Dear Me. Marlene S. Dortoh:

RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR e Request for Emergency Stay of Faoeimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established buginess relationship exception from the unsolicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® associatione routinely send via faceimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules haz cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 millicn professional= 1n the real estate industry. I echo
HAR s pesition and emphaeize that it will be extremely difficult to cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe =et by the FCC. It will alzc be difficult for my loecal
board, state assooiation., and naticnal aeecoiation to seek and obtain written consent
from their respective membership in lessz than thirty days, in order to prevent an
interrupticn in their ability to fax important information about upcoming conferences.
promoticns and other events. As a REALTOR® member, I rely on this timely and
effective means of communlcation. It is unreascnable to think that an associaticn can
geek and obtain coneent from almoet 1 million membere by Auquet 25, 2003 .

Today. there are over 2 million U.S5. homeg in the szales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To seoure the appropriate written coneent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated intc the annual dues billing cycle. This is the most
effective method for providing expreas written consent to NAR and my atate and local
REALTOR® asscclation=. The stay is also essential in order to institute the required
compliance procedures for fax communications with my olients and other businesses to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and consideration in this matter.
Sincerely,

JOHN CAPPELLC

MR.

13 CATHERINE AVE
SADDLE BROOK, NJ 07663-4805
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August 06, 2003
Dear Mg. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR e Requeet for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationghip exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate professional.
Furthermore, the rules hinder the types of comminication that my naticnal, state and
local REALTOR® associatione routinely send via faceimile, including information on
conventions or continuing education classes., which is a benefit that I expect as a
duez paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profezzicnals in the real estate industry. I echo
NAR =& position and emphasize that it will be extremely diffioult to obtain the
required written consent to =zend faxexz to my customers, vendors and real estate
celleagnes in the timeframe set by the FCC. It will alsoc be difficult for my local
board, state assooiation, and national association to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promctions and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communicatien. It is unrea=zonable te think that an association can
seek and obtain consent from almecet 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the sales pipeline. Communicating wvia
facaimiles is inatrumental te ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time tec adapt to this new requirement: buszsinesses will have to
amend current practices to gain this new conasent from consumers and vendors.

It is in this regard that I urge the FCC te stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dueg billing cycle. This is the mest
effective method for providing express written consent tc HAR and my state and local
REALTOR® associations. The stay iz alsoc essential in order to institute the required
compliance procedures for fax commnications with my oliente and other businesses to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and consideration in this matter.
Sincerely,
Debra Miller

1720 So. Elena
Redondo Beach., CA 90277-5705
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Auqust 06, 2003
Dear Me. Marlene 5. Dertch:
RE: G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), T am writing to convey my
wholehearted support for MAR g Request for Emergenoy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established buziness relationzhip exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate professiocnal.
Furthermore. the rules hinder the types of communication that my national, state and
looal REALTOR® asscoiations routinely send via faoeimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in ite Request for Emergency Stay of Faceimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 million professionals in the real estate industry. I echo
HAR s position and emphasize that it will be extremely diffiocult to obtain the
required written consent to smend faxes to my customers, vendors and real estate
colleaques in the timeframe =zet by the FCC. It will also be difficult for my local
board, etate assooiation, and national aegeociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promctions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclation can
seek and obtain consent from almost 1 millien members by August 25, 2003 .

Today, there are over 2 million U.5. homeg in the salez pipeline. Communicating via
facaimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transaotione. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the mest
effective method for providing expreas written consent to NAR and my state and loecal
REALTOR® as=oclationz. The stay 1= also essential in order to institute the required
compliance procedures for fax communicatione with wmy clients and other businessee to
ensure minimal disrupticns in real estate transactions.

Thank you for your attention and consideraticn in this matter.
Sincerely,
Linda sheiko

2227 Paris Ave.SBE
Grand Rapids, MI 49507-3109
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Auqust 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR e Request for Emergency Stay of Faoeimile Advertimement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established buszinezs relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profeasional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® aeecciatione routinely send via faceimile, including information on
conventions or ceontinuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 milliocn professionals in the real estate industry. I echo
HAR = pesition and emphasize that it will be extremely diffiocult to obtain the
required written conzent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state assoociation, and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other eventz. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1& unreascnable to think that an association can
seek and obtain consent from almeoet 1 million memberes by Auguet 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating wvia
facaimiles is instrumental to ensuring a timely and succeszful transaction. An
effective date of August 25, 2003, can potentlally delay the majority of these
transaotione. To secure the appropriate written oconsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; buzinezzes will have to
amend current practicea te gain this new consent from consumers and vendors.

It is in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules fer one year so that the required written
consent form can be incorporated into the annual dues billing cyele. Thiz is the most
effective method for previding express written consent to NAR and my state and local
REALTCR® assoclations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businezszes to
ensure minimal disruptions in real estate transactions.

Thank you for your attenticon and consideration in this matter.
Sincerely,
Bert Harrington

9 Brandon Ridge Dr.
Sandy Springs., GA 30328-2146
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Auqust 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSQOCIATION OF REALTORS® (NAR). I am writing to convey my
whelehearted support for NAR s Request for Emergency Stay of Faosimile Advertisement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® aesociaticons routinely eend via faoeimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rulesz has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professziocnals in the real estate industry. I echo
NAR £ position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
beard, etate aesociation, and national aseociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® pmember, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent from almoet 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homez in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. Aan
effeative date of August 25, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written coneent will significantly impaot
homebuyersz and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement; buginegzzez will have to
amend current practices to gain this new consent from consumers and venders.

It is in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated intc the annual dues billing cycle. This iz the moszt
effective method for providing expreas written consent to NAR and my state and local
REALTOR® associatlicns. The stay is also essential in order to institute the required
compliance procedures for fax communicatione with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for ycur attention and consideration in this matter.
Sincerely,
Dayla London

1000 Lakewood Valley Place
North Little Rock, AR 72116-7385
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Augqust 06, 2003
Dear Msz. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR e Requeet for Emergenoy Stay of Facoeimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
establighed business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rule=s hinder the types of communication that my national. state and
local REALTOR® associatione routinely send via faceimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Reque=t for Emergency Stay of Facsimile Advertizement Rules haz cutlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operationsg of over 3.5 million professicnals in the real estate industry. I echo
HAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national asscociation to seek and obtain written coneent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming cenferences.
promotions and other events. As a REALTCR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclation can
geek and obtain coneent from almost 1 millicn members by August 25, 2003 .

Today. there are over 2 million U.S. homesz in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. Aan
effective date of Augqust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written ooneent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesszes will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay ls also essential in order to institute the required
compliance prooceduree for fax communicationes with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and considerationm in this matter.
Sincerely.
Cliff Henes

2340 W Rebinwocod Ln
Fre=no, CA 93711-2829
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Auqust 06, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted support for NAR s Requeet for Emergenoy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztablizhed busziness relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore, the rules hinder the types of communication that my national., state and
local REALTOR® asscoiations routinely send via faoeimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
NAR & poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my custcmers, vendors and real estate
colleagues in the timeframe szet by the FCC. It will alsgc be difficult for my local
beard, state assooiation, and national aegooiation to seek and obtain written consent
from their respective membership in less than thirty days=, in order to prevent an
interruption in their ability te fax jmportant information about upcoming conferences,
premctions and other events. As a REALTOR® member, I rely on this timely and
effective means of commnicaticn. It is unreasonable to think that an association can
seek and obtain consent from almost 1 millicn membere by August 25, 2003 .

Today. there are over 2 million U.S. homez in the zales pipeline. <Comrunicating wia
facsimileas is instruwental tc ensuring a timely and succeaaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To eecure the appropriate written consent will significantly impaot
homebuyers and home sellersz ability to move promptly in highly competitive housing
markets. It will take time tc adapt to thiz new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dueg billing cycle. Thiz is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance prooceduree for fax communicatione with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

This ruling is a joke. You will never be able to enforce it anyway. How will you be
able to police this policy. If I want to send or receive a fax from a professional or
businese relationehip, I do not need , nor will I ask permiseion to send or receive
such communication . Stay out of my business life !

Sincerely,
Tracy Stice

133 Makawao Ave.
Makawao, HI 96768-8838
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August 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATTONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationsgship exception from the unsolicited fax advertizements
rules aseverely interferes with my day-to-day business as a real estate profesaional.
Furthermore., the rules hinder the types of communication that my national. state and
local REALTOR® asescciatione routinely send via faceimile, inoluding information on
conventions or continuing education classzes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that theae rules will have on its over 900,000 members and on
the operations of over 3.5 million professional= in the real estate industry. I echo
NAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaguez in the timeframe set by the FCC. It will alzoc be difficult for my local
board, state association., and national asgociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an assoclation can
geek and obtain oconsent from almost 1 million memberes by August 25. 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written oconeent will signifiocantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It i= in this regard that I urge the FOC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for previding express written consent to NAR and my state and local
REALTOR® associations. The stay is alsc essential in order to institute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and consideraticn in this matter.
Sincerely,
Joy Bryden

3110 Fernside Blvd
Alameda, CA 94501-1760
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August 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established buziness relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR?® asecoiatione routinely send via facsimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules ha= outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations cf over 3.5 milllon prcocfes=ionals in the real estate Iindustry. I echo
HAR = position and emphasize that it will be extremely diffioult to cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, etate aesooiation, and national aeeociation to seek and cbtain written consent
from their respective membership in lesz than thirty days. in crder tc prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely con this timely and
effective means of communicaticn. It ig unreascnable to think that an association can
geek and obtain oconsent from almecst 1 million members by August 25, 2003 .

Today, there are over 2z million U.S. homeg in the sales pipeline. Commnicating via
facsimiles is instrumental to ensuring a timely and succeasful transactien. An
effective date of August 235, 2003, can potentlally delay the majority of these
traneaoctions. To eecure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesszes will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year sc that the required written
conzent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing expreas written consent to NAR and my state and local
REALTOR® aszsoclations. "The stay is also essential in order to institute the required
compliance procedures for fax communications with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Jane Folgeman

PO Box 7127
Jackson, WY &83002-7127



